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ABOUT Q ATAR

With a supportive and modern Qatari constitution 
that emphasizes on sustainable development for the 
nation as a whole, Qatar has ranked sixth in the global 

Being one of the countries in the world with the highest 

The State of Qatar is a sovereign 
and independent state in the Middle 
East, emerging as one of the world’s 
leading producers of oil and gas. 



development plan focusing on sustainable economic 

will diversify the Qatari economy and create the right 

aims to transform Qatar into an advanced society 
capable of achieving sustainable development, based 
on the four central pillars: economic, social, human 

by their integrity and values, Qatar has proven to be a 
pro-investor country opening up an exciting world of 



P R O P E R T Y  O W N E R



MBHH has successfully developed business interests 
in a variety of industry sectors including real estate 
investment and development, property management, 
hospitality, travel and tourism services, medical 

MBHH is also an active investor in a number of real 

is committed to promoting the “Qatar Economic Vision 

Mohamed Bin Hamad Holding Company (MBHH) is the 
consolidation of a number of Qatar-based companies, 
founded by its Chairman, H.E. Sheikh Mohamed Bin 
Hamad Abdullah J. Al Thani, over 30 years ago.

of doing business in Qatar, MBHH is well positioned 

retaining a focus on our vision for the future of Qatar 
– both in the region and worldwide - by serving and 
adapting to the needs and demands of an emerging, 



Located in Al Rayyan Municipality, Qatar, spanning a built-up 
area of more than 92,000 sq. metres, Abu Sidra Mall aims to 
revolutionize the mall culture of Qatar. 
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Abu Sidra Mall endeavors to position itself as one of the Qatar’s 
leading destination spaces with a high footfall. With over 200 retail 
outlets, Health, Wellness and entertainment centres, Abu Sidra 

quality of life of its citizens acts as an added bonus to the popularity 
of the mall.

To create and sustain a leading brand in the sector through 
exceptional service, constant innovation and versatile strategy. 
To bring in a positive impact on the community by promoting 

V I S I O N

We strive to provide an engaging and family friendly shopping 
experience to customers through exemplary service. We aim to 
thrive as a respectful business by being consistent in localization to 
enhance the attractive aspects of the region, by understanding and 
integrating future trends into our operation and becoming a brand 
that delivers value to our stakeholders.

M I S S I O N

Largest
Hypermarket in 
the Middle East

92,453 m 2

Total Area

3 Levels

30,878 m2

Gross Leasable Area

200
Retail Outlets

2ooo
Parking Spaces

28 
F&B Outlets
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Contrary to most malls, Abu Sidra Mall is centred 
around health and designed around green spaces 
that promote physical activity. 

The green spaces move organically from the 
outdoors to indoors, providing natural lighting, fresh 
air and communication spaces. There is a jogging 
track around the park in the mall and Health and 
Wellness centres encouraging a healthy lifestyle. 

With a parking capacity of 2000 spread 

controlled and maintained systematically.  

The mall also has an outdoor food court that 
provides a pleasant ambience for dining under 
natural conditions. There is an active outdoor kid’s 
zone, with plenty of entertainment options and kid 
friendly activities making Abu Sidra Mall the perfect 
destination for families to spend their time, enjoying 
the pleasant weather.

WHAT’S  U N I Q U E 
ABOUT ABU SIDRA MALL?
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WHY H E ALTH  WAS CHOSEN AS 
THE CENTR AL THEME OF THE 
MALL?
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In line with Qatar’s developmental goals, the country is 
envisioning a more active lifestyle for its people. 
MBHH has always supported and launched health 
empowering initiatives as a token of community welfare. 
MBHH’s CSR motto is aligned with the Government of Qatar 

and their health programs, and the group chose to realize 

which is a novel concept in Qatar. The mall is located closer 
to a number of active sports centres including Muaither 
Sports Club, Aspire Park and Khalifa Stadium.

Malls have evolved into the heart and soul of cities, with 

convenient place for families to gather and relax. 

Indoor 
Amusement 

Center

Outdoor 
Kids Play 

Area

Health 
& Wellness 

Centers

Indoor &  
Outdoor 

Foodcourt

Outdoor 
Jogging

Track

In a fast-paced world, ridden with technology, the value of keeping up a healthy lifestyle and 
      .slanoisseforp htlaeh latnem yb dezisahpme neeb sah evitca gniyats

Abu Sidra Mall was conceived with the idea of creating a space that improves the fast-paced 
lifestyle of the modern world. Health was chosen as the central theme because it is a pillar that 
holds a strong community together. 
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SUPERMARKET

ENTRANCE

EN
TRAN

CE

ENTRANCE

EXPANSION
BLOCK

ENTRANCEATRIUM 1

ATRIUM 2

ENTRANCE

Supermarket

Retail Stores

Services

QSR

MSUs

Restaurant

Escalator

Travelator

Elevator

Jogging Track

Indoor Foodcourt

Outdoor Dining Area

Kids Play Area

GardenHealth & Wellness

Ground Level

SUPERMARKET
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ENTRANCE

JOGGING TRACK

GARDEN

KIDS PLAY AREA

EN
TR

ANCE

ENTRANCE



Department Store

Restaurant

MSUs

Anchor Store Entertainment

Retail Stores

Jewellery

Health & Wellness

Mezzanine Level

Escalator

Travelator

Elevator



Services

Prayer Room

Basement Level

Escalator

Elevator



Exterior



Exterior



Foodcourt



Atrium



Located in Al Rayyan municipality, the primary catchment areas include the residential and commercial 
regions around Bu Sidra, Muaither, Al Aziziya, Fereej Al Manaseer, Al Mearad, New Fereej Al Ghanim, 
Fereej Al Murra, contributing to a population of 326,227.

This is a prime residential location of the locals with many established commercial activities (automobile, 
cafes,restaurants) going on around the region.

With a population of 176,550 the secondary catchment area includes Al Waab, Ain Khaled, Mehairja, 
Muraikh, Mebaireek, Al Sailiya and Baaya.

The tertiary catchment area encompasses Doha, Al Sadd, Al Hilal, Al Wukair, Al Wakra, Umm Salal 
Muhammed, Lusail City, Madinat Khalifa and Al Gharrafa. This is the residential and commercial hub of 
Qatar with a population of 1,142,798.

CATCH M E NT  MAP

19



AL MAAMOURA

AL SADD

MADINAT
KHALIFA

GHARAFFAT
AL RAYYAN

UMM LEKHBA

NAJMA

OLD AIRPORT

AL THUMAMA

LUSAIL

WEST BAY

AIN KHALED

ABU HAMOUR

AL SAILIYA AL WAKRA

UMM SALAL

THE PEARL-QATAR

BAAYA

AL WAABMUAITHER

AL AZIZIYA

 FEREEJ AL
MANASEER

AL MEARAD

MEHAIRJA

MURAIKH

Primary:
0 to 15  

minutes

Secondary:
15 to 30  
minutes

Tertiary: 
30+  

minutes
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Direct access road connection to Salwa Road – 7/24 road access (private and public transport lines)

Property lays between Al Waab Street and Salwa Road which provide easy road access. 

CO N N EC TIVIT Y  MAP
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AL WAAB STREET

AL SHAM
AL ROAD

GOLD METRO
STATION

SALWA ROAD

ASPIRE
PARK
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Abu Sidra Mall has been designed to meet the needs of a broad spectrum of people. The visitor 
demographic will mostly consist of Qatari families and expats (families and bachelors) pertaining 
to a category with high-disposable incomes.

67% of total population 
are in the age group of 
20-45

25% of total country 
population live in  
Al Rayyan Municipality

47% of Qataris 
live in this area

738,000 
Population in Al Rayyan
municipality (2nd Biggest 
in Qatar)

Expected population 
by 832,000 - 2025  
(12.7% increase)

95,537
No. of households

Average household 
member size – 5.7  
(in Al Rayyan)

D E M O G R APH I CS
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The design is based on a traditional 
Qatari landscape with reference to 
the sandy dunes both in the interiors 
and exteriors. 

Abu Sidra Mall aims to be more than just a mall and is designed as a 
socially interactive complex with importance to interactive spaces to 
promote a harmonious social environment. 

Surrounded by date palms, encompassed in green landscapes, the mall 
is a welcoming sight against the blue skies. Green spaces and parks 
around the mall promote the theme of a healthy lifestyle and positive 
interaction. Skylight and glass have been strategically used in 3 levels 
(B+G+M) to bring in natural lights to the interiors.
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Architecturally designed 
to reflect Qatari traditional 
desert-scape. 

Atriums and central 
spaces to hold regular 
events to promote local 
artists and exhibitions.

Installations that promote 
the local heritage and 
customs.

The landscape in and 
around the mall are 
designed in harmony with 
Qatar’s existing landscape.

Outdoor events/ demo 
sessions and various 
exhibitions can be held 
in the atriums.

A kid’s playground and 
jogging track creates a 
healthy environment for 
visitors.

LOCAL  CONNECT

27



28



Abu Sidra Mall is designed 
with the user’s comfort in 
mind and is well equipped 
with the following services

After the initial establishment of the 
mall, various projects for expansion 
will be carried out with groundwork on 
feasibility studies and user-information. 
Further plans for expansion of the mall 
includes a Cinema, Anchor stores and an 
entertainment centre which will increase 
footfall and revenue rapidly. 

Cinemas
More 
Retail 
Stores

More 
Entertainment 

Options

More 
Anchor 
Stores

E XPAN S I O N  PL ANS
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FLOO R  PL ANS



FOR LEASING ENQUIRIES: 

 


